CLI1O

UVITED KINGDOM

2009 CHAMPIONSHIP
MEDIA INFORMATION v1

RENAULT sPORT







CLI1O

BN UNVITED KINGDOM

2009 ELF Renault Clio Cup Media Information

ELF Renault Clio Cup enjoys a high level of
exposure as a national championship due to
its place as the only one-make saloon-car
series on the support package of the British
Touring Car Championship. The BTCC
attracts the largest race day crowds in UK
motorsport, plus television coverage on the
ITV network.

Full grids and wheel-to-wheel racing are the
hallmark of the ELF Renault Clio Cup, which
regularly thrills crowds who attend BTCC race
meetings throughout the UK. Continuing
Renault’s history of one-make saloon-car
racing that began in 1974, Clio Cup is a true
fans’ favourite ensuring packed grandstands at
every race meeting.

The 2009 season marks the 35" consecutive year

Its popularity leads to extensive coverage in the of Renault involvement in British motorsport with a
UK motorsport media both in print and online. one-make saloon-car championship. The first
Drivers are able to gain press coverage in their Renault 5 Championship came in 1974 followed by
local area thanks to the accessibility of exciting Clio Cup in 1991 to the present, apart from four
images and a clear relationship between the years when the Renault Sport Spider was used.
Clio Cup race car and Clio Renaultsport 197

road car.
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2008 Motorsport UK viewing figures

Te I eVI S I O n (Episodes featuring ELF Renault Clio Cup)

ITV’s comprehensive coverage of the BTCC extends to Episode 2, 06/05/08 600,000

the support races, offering unrivalled exposure for ELF Episode 7, 10/06/08 300,000
Renault Clio Cup. A majority of races held on the Episode 11, 08/07/08 400,000
Sunday of each race meeting are broadcast live on Episode 12, 15/07/08 400,000
ITV4, reflecting the channel’s recognition of the series Episode 16, 12/08/08 300,000
as a crowd-pleaser. Ep!sode 17, 19/08/08 250,000

Episode 21, 16/09/08 250,000
In addition to live race broadcasts, ELF Renault Clio Episode 24, 07/10/08 300,000
Cup features in Motorsport UK. This 30-minute Episode 29, 11/11/08 200,000
highlights show is broadcast four times a week — twice Episode 31, 02/12/08 540,000
on ITV4, once on ITV1 and once on Men & Motors.

Total 3,540,000

Using figures supplied by media agency Carat, the
value of ELF Renault Clio Cup’s live coverage in 2008
is estimated at £254,520 in equivalent advertising
spend.

The value of Motorsport UK coverage is estimated at
£486,330, giving a total of more than £740,000.
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Live audience

The British Touring Car Championship is one of the UK’s
top sporting attractions. During the past decade, it has
repeatedly drawn crowds on a par with Premiership football
and Test Match cricket. Race day can see up to 10 races,
plus the chance to visit the pit lane and meet BTCC drivers,
while the support paddock is freely accessible at all times.
The live audience in 2008 is estimated to have been
325,000. BTCC Series Director Alan Gow commented:
“The BTCC remains by far the largest championship in UK
motor racing — in fact, one of the biggest in British sport
generally — and it is a constant draw for millions across the
country, both trackside and watching on television.”

ELF Renault Clio Cup is uniqgue among UK national
saloon-car championships in having the added benefit
of appearing at World Series by Renault. In 2008,
110,000 people attended at Silverstone making it the
second biggest motorsport event in the country behind
the British Grand Prix.

World Series by Renault is a free event, featuring
international races and demonstrations by ING
Renault F1 Team — a rare chance to see a modern
Formula One car in action for free.
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Printed media

National

ELF Renault Clio Cup’s position on the BTCC
package generates national print media coverage,
particularly in specialist motorsport publications such
as Autosport and Motorsport News and motorsport
websites.

Local

Extensive local press lists receive dedicated press
releases and images relating to all podium finishers
within 24 hours of a race weekend.

Based on research conducted during the 2008
season, printed media coverage of the ELF Renault
Clio Cup is estimated at £600,000 in equivalent
advertising spend.

The facing page shows a selection of press cuttings
from 2008 in national and regional publications.

Online

Renault Sport UK’s pioneering online coverage of the ELF
Renault Clio Cup continues in 2009.

All the action from Sunday races uploaded onto
www.renaultsport.co.uk in the week after the race.

Available to watch 24-hours a day, free of charge, no
registration necessary.

Photography

Jakob Ebrey Photography provides an unrivalled coverage
of the ELF Renault Clio Cup with copyright-free images
available immediately after a race weekend.

Action, portrait and atmospheric images are provided, while
specific requests can also be handled by its experienced
team.

Images available to download from dedicated website at
www.[akobebrey.com/renault.
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Championship Office:

Grovewood Sport Ltd
The Grovewood Suite
Salamander Quay West
Park Lane

Harefield

UB9 6NZ

Tel: +44 (0) 1895 829222
Fax: +44 (0) 1895 829233
E-mail: simon@grovewood.co.uk

Contacts

Championship Manager
Simon North - simon@grovewood.co.uk

Championship Co-ordinator
Pauline Platts - pauline.platts@tiscali.co.uk

Technical Manager
Allen Collen - allen@collen-solutions.co.uk

Technical Support
John Millett - r_sport_uk@hotmail.com

Tyre Supplier
Shaun Chetwyn - shaun.chetwyn@protyre.co.uk

Media Officer
Simon Murphy - simon.murphy@grovewood.co.uk




